Question Types

1.  Single Response Choice (for nominal, ordinal or interval responses)

Single Response Vertical 
 
What type of ice cream do you like most? 

_ Strawberry 

_ Vanilla

_ Chocolate

_ Other 

Single Response with Text Box 

Which brand of compact cars are you considering purchasing in the next 12 months?


_ Honda


_ Toyota


_ Mazda


_ Ford


_ Other: Please specify: _______________

Single Response Drop-Down:

When do you plan on purchasing this item?  

 

[Drop-down:]

_ Within next month

_ 2-6 months later

_ 7-12 months later

_ More than 1 year later
Multiple Response Vertical: 
What brand(s) of cars do you currently own? (check all that apply)
_ Honda 

_ Ford 

_ Toyota

_ Other

_ None 

2.  Multiple Response with Text Box:


3) For which purpose(s) do you currently use your desktop computer at home? (Check all that apply)
_ E-mail

_ Access the Internet

_ Games

_ Word processing

_ Accounting

_ Research

_ Other, please specify:____________________

3.  Opposite Response Scale

This question type enables you to create a scale with opposite responses on either end. This type is helpful when you want to get a better sense of your respondents’ feelings on a particular attribute without asking too personal of a question. 

In each of the following terms, please indicate your experience with this website. 



1
2
3
4
     5
6
7
8
9      10


Difficult
 
 
 
 
 
 
 
 
 
 
Easy

Inefficient
 
 
 
 
 
 
 
 
 
 
Efficient

Confusing
 
 
 
 
 
 
 
 
 
 
Clear

Unhelpful
 
 
 
 
 
 
 
 
 
 
Helpful

4. Ranking

This question type asks the respondent to arrange a set of objects in an order based on a specified criterion. This type is effective in shopping studies where a respondent makes direct comparisons among competing alternatives (brands, flavors, products, etc.). Because of the time-consuming nature of this question type, we recommend five or fewer objects or characteristics to rank.

Please rank the following cars according to your preferences.  Indicate a “1” for your top choice, a “2” for your second choice, and so on.

_ Honda Accord 
 

_ Toyota Camry
 

_ Ford Taurus
 

_ Chevrolet Malibu

5. Sub Responses   

This question type enables you to create questions with sub categories.  In the example below there are three main areas: Arts, Outdoor Sports and Indoor Activities. Each main area has sub responses (e.g. for Arts there are 3: Painting, Drawing and Pottery.). For every main category, respondents choose all sub responses that are relevant to them. 

Examples: 

Which of the following activities do you like doing in your spare time:

a.  Arts


a) Painting
 



b) Drawing
 



c) Pottery
 
b.  Outdoor Sports


a) Tennis


b) Golf


c) Volleyball


d) Horseback Riding
        c.  Indoor Activities



a) Reading



b) Watching TV


c) Cooking 

6. Open-ended Comments, also known as text boxes, or verbatim answers: 

This question type enables you to create a question that the respondent can answer in a short text box. The response can be Text, Numbers or Percentages. You can choose to arrange the responses either vertically or horizontally.   This type of question is effective for studies where respondents are asked to recall rather than choosing among a list of options.

Text- box

What did you like about the advertisement you just saw? 

[insert text box]

Text—Single Line:

What flavor of ice cream do you like? 

___________

Text—Multiple Line

What brand(s) of soap have you used in past few months? 

_______

_______

_______

Numbers-Single Line

In this example, if the respondent chooses a number outside of the $15-100 range, the response will not be accepted and an error message would pop up. 

What amount are you willing to pay for this product? (Please enter a number between $15 and $100.)  
$_____
Numbers-Multiple Line

Depending upon your experiences, please assign a value between 1 to 100 to each of the following attributes, with 100 being the most satisfactory. 

       Price 

 _____

       Quality

 _____
       Value for Money
 _____

Numbers in Percent—Single Line

Out of the total time you spend on the Internet, what percentage of time do you spend checking and answering e-mails?

       
_____ % 

Numbers in Percent—Multiple Line

In the following example, the total can be required to sum up to 100%

Out of the total time you spend on the Internet, what percentage of time do you spend surfing the net at home? And at work? 

       At Home
_____ % 

       At Work
_____% 

7. Grid-Matrix-Single Response

This question type enables you to create a grid with various attributes listed on the left-hand side. Respondents are asked to select one answer per attribute.  A grid-matrix is used to rate a set of characteristics using the same scale, such as the “Very good” to “Not at all good” scale below. 

How would you rate this product on the following attributes?


Very Good 
Good
Average
Poor 
Very Bad
Color
Appearance

Quality

Price

E. Grid-Matrix-Multiple Response

In this question type, you can create a grid with various attributes in the left-hand column. Respondents select one or multiple choices for each attribute.  In the following example, the respondents are asked to choose the time frame they used each brand of soap.  Specifically, the Grid-Matrix--Select Multiple question type allows the respondents to choose “current”,  “past month”, as well as “past year” for each brand of soap.

Example: 

Which of the following soaps have you used?


Current 
Past month 
Past 3 months

Past 6 months

Past Year

Dove 

Lever 2000

Oil of Olay

Caress

8. IMP-SAT Matrices

Imp-Sat Separate Matrices

Here the importance-satisfaction questions appear in separate matrices.
Please describe how important it is for you to have a car with the following attributes. 

Extremely important
1
2
3
4
5
Not at all important

Price

Reliability

Mileage

Maintenance
Rate your satisfaction with the Honda Accord you have purchased:

Extremely satisfied
1
2
3
4
5
Not at all satisfied
Price
Reliability

Mileage

Maintenance

IMP-SAT Two-Variable Matrix

Please describe how important it is for you to have a car with the following attributes, where 1 is not at all important and 5 is very important.  Also, rate your satisfaction with the Honda Accord you have purchased, again where 1 is not at all satisfied and 5 is very satisfied.



Importance

Satisfaction

Reasonable price
[drop down]

[drop down]
Reliability

Mileage 

Maintenance

**Others possibilities not in this document:


Image scales, for example happy and sad faces for children, thumbs up and thumbs down for ratings.
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